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COUNTRY PERCEPTION RESEARCH 2T o

J CONSUMER FOCUS GROUPS

2 x Younger Colombia Consumers-308
2 x Older Colombian Consumers-g)

Quota of Active Considerers of travelling to New Zeala
or studying/working in New Zealand (younger groups)

Aware of New Zealand made goods/products

B2B INTERVIEWS

6 x B2B interviews across a range of sectors:

Primary Industry BUGUTA

Disclaimers
Food and Beverage This research was formed using artepth qualitative approach a deep rather than wide
Education view. Views are representative of those interviewed and not representative of all of
Colombia. The study is designed to provide high level insights to guide New Zealand
businesses entering the Colombian market, not to replace their own specific
company/brand research.
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QUICK TAKE OUT

COLOMBIA AND NEW ZEALAND ARE AT FIRST GLANCE
TWO VERY DIFFERENT COUNTRIES.

BUT WE SHARE RICHNESS IN NATURAL RESOURCES,
STRONG CULTURAL DIVERSITY AND AN ECONOMIC
RELIANCE ON DOING BUSINESS WITH OTHERS.

THERE IS AN OPPORTUNITY FOR NEW ZEALAND,
AS A SMALL COUNTRY, TO SHARE THE SOFT POWER
THAT COMES FROM CARE, AND HOW KNOWLEDGE
LEADS TO SCALE THROUGH EFFICIENCY.







