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Haere mai, welcome, 
bienvenidos, bem-vindos
Introduction to the CAPEs

Scene setting

Survey results for business and public

Participant activity

New business videos 

Panel discussion

2022 CAPE business activities



Who we are
The CAPEs are a consortium of four of New Zealand’s 
leading universities:

• University of Auckland
• University of Waikato
• Te Herenga Waka—Victoria University of 

Wellington
• University of Otago

We are a collective hub of intercultural expertise to 
prepare Kiwis to succeed in the Asia-Pacific region: 

• North Asia
• Southeast Asia
• Latin America.



What we do
We utilise university networks and knowledge to 
deliver a range of innovative: 
• programmes
• resources
• initiatives. 

We help develop Asia-Pacific knowledge of:
• businesses
• policymakers
• teachers and students.

So Aotearoa New Zealand can build future-focused 
commercial, educational, and cultural relationships 
with these diverse and dynamic regions.



Scene setting
Brad Olsen
Infometrics



Survey results
David Talbot

Talbot Mills Research



Annual surveys of Kiwi perceptions

Three years of surveys by Talbot Mills Research 
(previously UMR Research)

• Prior surveys in 2019 & 2020 
• Minor adjustments only

• Public and business polls
• www.latamcape.org.nz



Our latest surveys
Polling conducted from November 16–December 9 2021

Public poll
• Representative online survey of the general public aged 18 years & over
• Sample size: n=1,000 (same as previous years)
• Margin of error +/- 3.1%

Business poll of 290 export, import, or investment decision-makers 
• 90 from the general public sample
• 200 from an oversample of decision makers
• Larger business sample than in 2019 (253) and 2020 (232)
• Margin of error +/- 6.4%

Presenter Notes
Presentation Notes
Stable results year-on-year – despite COVIDA larger and more engaged business group this year



COVID-19 and recovery



COVID-19’s impact: Public responses

Presenter Notes
Presentation Notes
27% said they know a lot or a fair amount about COVID’s impact on Latin AmericaAlmost one-quarter (23%) believed Latin America has an important role to play in New Zealand’s recovery from COVID-19 %.‘Attracting international tourists’, ‘Market diversification options for exporters’ and ‘Attracting international students’ were the leading rolesOne-quarter (25%) said they were likely to travel to Latin America once flights resume and travellers returning to New Zealand are no longer required to undergo 14 days quarantine13% had visited Latin America at least once before



COVID-19’s impact: Business responses

Presenter Notes
Presentation Notes
64% said they know a lot or a fair amount about COVID’s impact on Latin America26% said COVID has increased business activity with Latin America (up 9%), 34% said there was less activity (up 18%), and 24% said no difference (up 7%) Main reason for more activity was more sales (28% of those whose activity increased)Main reasons for less activity were lower demand (19% of those whose activity decreased), border closures (19%), importing/exporting difficulties (16%), and trade routes (15%)



COVID-19’s impact: Business 
responses (continued)

Presenter Notes
Presentation Notes
COVID remains the main barrier for businesses doing more business with Latin America.39% of respondents selected ‘COVID border restrictions’ (unchanged from 2020)35% selected ‘COVID’s impact on New Zealand businesses’ (up 2%)31% selected ’COVID’s impact on Latin America’ (down 4%) 72% said they were likely to travel to Latin America once flights resume and travellers returning to NZ are no longer required to undergo 14 days in MIQ (up 3% from 2020).71% of business respondents believed Latin America has an important role to play in New Zealand’s recovery from COVID-19 (up 14% from 2020). 



Latin America’s roles in NZ’s recovery

Presenter Notes
Presentation Notes
Respondents were asked to rank the top 3 roles Latin America can play in New Zealand’s recovery from COVID-19.



Wider public responses



Importance of LatAm to Kiwis

Presenter Notes
Presentation Notes
53% of public respondents said Latin America is very or somewhat important to New Zealand (down 5% from 2020 & 4% from 2019).In 2021, 10% of the public though it was “very important”, and 44% said it was “somewhat important”‘Travel and leisure’ (31%, up 2% from 2020 & down 2% from 2019) and ‘Business and trade’ (30%, up 1% from 2020 & 3% from 2019) were seen as the strongest links between New Zealand and Latin America. Sport was third at 14%.



Awareness

Presenter Notes
Presentation Notes
35% were aware of differences between Latin American nations (down 2% from 2020 and 2019) Only 25% knew 3 Latin American nations were in APEC (up 3% from 2020, down 8% from 2019) 



When you think positively about LatAm, 
what single positive word comes to mind?

Presenter Notes
Presentation Notes
Negative words were ‘Drugs’, ‘Crime’ and ‘Poverty’ (the same top three as in 2020 and 2019).



Information levels

Presenter Notes
Presentation Notes
Only 21% said they keep up to date with developments in Latin American politics, economics, business, or culture (down 2% from 2020 and 4% from 2019) Lack of news, interactions, and prior knowledge are key barriers to increasing awareness39% selected ‘Lack of news on the region’ as a barrier (up 4% from 2020 and 3% from 2019)37% selected ‘Lack of interactions with Latin Americans in New Zealand’ 31% selected ‘Lack of prior knowledge about Latin America’ (up 6% from 2020 and 5% from 2019)Lack of Spanish or Portuguese was seen as the 4th biggest barrier to growing awareness of LatAm



Information sources

Presenter Notes
Presentation Notes
Despite the lack of news, traditional media remains critical56% said it was a main source of information about Latin America (up 1% from 2020 and 2% from 2019)Next came social media at 35% (down 1% from 2020 and 3% from 2019). As in 2020 and 2019, this was followed by ‘popular culture’ and ‘friends’ (19% each).



Language

Presenter Notes
Presentation Notes
The vast majority (93%) supported NZ children learning more than one language (up 1% from 2020, down 1% from 2019) 53% said it was important for New Zealanders to learn Spanish or Portuguese (up 2% from 2020 and the same as 2019). Of those who believed it is important to learn Spanish or Portuguese, 45% cited their worldwide use as a main reason why. Of those who did not, 44% said there would be no use for them and 41% said there are other languages New Zealanders should learn first (especially Māori and Mandarin) 



Content & skills

Presenter Notes
Presentation Notes
50% of respondents said it is important for NZ schools to teach more Latin American content (up 2% from 2020 and 5% from 2019). The Latin American-related knowledge and skills New Zealanders need to learn were‘Intercultural skills’ – selected by 59% (unchanged from 2020 and up 5% from 2019)‘Language skills’ – selected by 56% (up 5% from 2020 and 11% from 2019)‘Business skills’ – selected by 36% (up 3% from 2020 and 2019)



Insights from the public poll

Latin America is not top of mind for most people in terms of New Zealand’s 
COVID-19 recovery

Public is receptive to education about Latin America and its languages 

Our CAPE’s focus on raising awareness of the region is essential, given the lack 
of alternative sources of information

Our priorities for the education sector (intercultural skills, language skills, and 
business skills) match public preferences

Presenter Notes
Presentation Notes
New Zealand needs more of the work we do



Wider business responses



Latin American experience

Presenter Notes
Presentation Notes
45% of business respondents currently export to, invest or import from Latin America (up 13% from 2020 and 23% from 2019) and 16% used to (down 1% from 2020, up 6% from 2019)52% had visited Latin America – 46% in the last 5 years (up 11% from 2020 and 12% from 2019), and 13% for 3 months or more



Awareness

Presenter Notes
Presentation Notes
77% were aware of the differences between Latin American nations (down 2% from 2020, up 5% from 2019)70% knew of the Latin American members of APEC (up 12% from 2020 and 2019)There was also some knowledge of NZ’s Latin American partners in other trade arrangements29% could name our LatAm partners in the CPTPP29% could name our LatAm partner in DEPA (he Digital Economy Partnership Agreement)35% could name our LatAm partners in GTAGA (the Global Trade and Gender Arrangement)38% could name our LatAm partner in ACCTS (the Agreement on Climate Change, Trade & Sustainability)



Importance

Presenter Notes
Presentation Notes
87% of business respondents thought Latin America is important to NZ (up 2% from 2020 & 3% from 2019)They identified Brazil, Argentina, Mexico, Chile, Colombia and Peru as our top markets there‘Business and trade’ (23%, down 8% from 2020 and 2% from 2019) and ‘Travel and leisure’ (18%, down 13% from 2019 and 15% from 2019) were seen as the strongest links between New Zealand and Latin America. Political and diplomatic links, sport and indigenous links were the next strongest links (16-17%).83% saw value for NZ businesses and organisations working with Latin American counterparts on indigenous economic development (up 12% from 2020)



When you think positively about LatAm, 
what single positive word comes to mind?

Presenter Notes
Presentation Notes
Positive and negative words describing the region closely matched the public’s choices



Information & sources

Presenter Notes
Presentation Notes
76% of businesses say they keep up to date with developments in Latin American politics, economics, business or culture (up 5% from 2020 and 9% from 2019)As in 2020, social media (53%) and traditional media (52%, up 3%) were the two top sources of information about Latin America respondents selected. Other key sources were:Popular culture – 37% Friends – 30%Personal interactions – 30%Government reports – 27%Community groups – 27%The education system – 19%



Barriers to awareness

Presenter Notes
Presentation Notes
Like the general public, the top barriers business respondents selected in terms of increasing awareness of Latin American nations wereLack of news on the region – 33% (unchanged from 2020, up 5% from 2019)Lack of interactions with Latin Americans in New Zealand – 31%Then cameLack of Spanish or Portuguese – 29% (down 2% from 2020 and 1% from 2019)Lack of peers to share views with – 21%Lack of prior knowledge about Latin America – 22%Lack of guiding resources – 19%



Barriers to business growth

Presenter Notes
Presentation Notes
Respondents said the main barriers to doing business in the region wereCOVID barriers Language barriers – 32% (up 3% from 2020, down 3% from 2019)Lack of knowledge of opportunities – 26% (up 2% from 2020, down 7% from 2019)Cost of travel and doing business – 26% (down 4% from 2020 and 8% from 2019)Political or bureaucratic challenges – 24% (unchanged from 2020, up 1% from 2019)Trade barriers – 20% (down 1% from 2020 and 4% from 2019)The amount of time and travel required to form relationships – 19% Lack of peers working on the region – 17% (down 3% from 2020 and 7% from 2019)



Keys to business success in LatAm

Presenter Notes
Presentation Notes
Businesses nearly universally agree that enjoyment and knowledge of languages and culture were important for business success in Latin America 90% thought that knowing about local ways of getting things done is important for business success in Latin America (unchanged from 2020, up 1% from 2019) 90% thought that the enjoyment of the culture and people is important when choosing markets to focus on (up 4% from 2020 and 7% from 2019) 89% of respondents thought that knowledge of local languages is important for business success in Latin America (down 3% from 2020, unchanged from 2019)



Languages

Presenter Notes
Presentation Notes
97% supported NZ children learning more than one language (up 5% from 2020 and 3% from 2019)84% also felt it important New Zealanders learn Spanish or Portuguese (up 10% from 2020 & 13% from 2019)74% were interested in learning more Spanish or Portuguese themselves. 14% were already fluent or competent in these languages (up 1% from 2020 & 2% from 2019). 



Content & skills

Presenter Notes
Presentation Notes
79% thought it important for NZ schools to teach more Latin American content (up 7% from 2020 and 13% from 2019)The Latin American-related knowledge and skills they felt New Zealanders need to learn were Language skills – 69% of respondents (up 12% from 2020 and 16% from 2019) Intercultural skills – 66% (up 15% from 2020 and 18% from 2019), andBusiness skills – 60% (up 12% from 2020 and 15% from 2019)



Insights from the business poll

Businesses had much higher awareness of LatAm & appreciation of its importance than the public

COVID-19 has had real impacts but businesses are resilient

They say much more strongly that LatAm has an important role to play in NZ’s COVID-19 recovery

Businesses are attracted to LatAm for cultural reasons too

They were also more receptive than the public to education about LatAm

Presenter Notes
Presentation Notes
We will continue to present the Latin American opportunity to businesses in broad and focused ways 



CAPE 2022 business initiatives



Diversifying into Latin America
• 8 week programme (online and in-person)
• Workshops begin next month – March 18
• Enrolments close today, but open for attendees 

until Wednesday 



Other 2022 business initiatives

Latin America Business Reconnect Programme

Business seminars
• All three CAPEs
• Latin America focused: 

• The Latin market in the United States
• New Zealand, Australia, and Latin America
• Study of Latin America’s economic value to NZ
• ‘Wayfinding’ data visualisation project



Other initiatives this year
The Context: Asia-Pacific

LANZBC Young Professionals Network

Cultural & creative industries website

Te Hononga-ā-Kiwa

Winds of Change

50 Years of NZ embassies in Latin America

NZ, Latin America, and multilateralism webinar



Kia ora/Gracias/Obrigado

Dr Matthew O’Meagher
Director 
matthew.omeagher@vuw.ac.nz
+64 22 067 0322

www.latamcape.org.nz

latamcape

CAPELatAm

LatinAmericaCAPE

latamcape

Join our mailing list: www.cape.org.nz/newsletter

Presenter Notes
Presentation Notes
.
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